Guidelines vorsons
Foundation

¥ Foundation



Preface

The Orange Foundation consolidates the Group’s
philanthropic and social responsibility activities.

The Orange Foundation is present in many countries where
the Orange brand is established.

The use of the Orange Foundation logo is regulated by the
Orange brand and legal entities to meet specific
requirements.

This second edition of the guidelines presents the identity
elements for the Orange Foundation.
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This guideline shows how
to use the Orange
Foundation logo and
correct identity.

For more details, please
visit the Orange brand
website.

Contact a member of
Orange brand team if you
have any questions.



For more on how to use each of these elements,
visit our brand site -
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Always use original To make our brand Simplify to the essential, Generic, descriptive Min. 60% core colour Bold, direct,
artwork coherent and unique always write with a smile or hero, respecting with min. 15% orange and essential
spelling rules max. 40% supporting colour
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Natural and within Flat, bold, simple Personalised and sonic logo and a Black, white or orange; To create clear, impactful
listening distance and colourful emotional demonstration coherent musical territory always use original artwork communications



Foundation logo

In all cases, the Orange

CO nSt ru Ctl on Foundation logo should
Clear space only be reproduced from
- the master artwork.
Do not try to create it
yourself.

Always aim to set the clear
space to 0.5x.
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The Orange Foundation

COIOu 'S logo exists in different
colours and can be
adapted depending on the
background it is used on.

_ . The word ‘Foundation’
» must be written with the
wJ Fondatlon Orange square on the left.

Monochromes apply the
same rules as those of the
Orange logo, with 60%
. F d t_ black and the word

‘Foundation’ in black (the
orange ondation ensemble must be in black
when used on a coloured
background)

The word ‘Foundation’

- must never be written in
Fondation [

orange



Positioning

Business

The Orange Foundation
logo lock-up can be
positioned in any of the
four corners of the
communication.



The Orange Foundation
LayO Ut logo must be aligned with
the title text.
anbinunas We recommend placing
the logo on the left for
printed material.

Please respect the clear
space rules (indicated in

light grey).

All titles and body copy
should be left-aligned
unless there are specific
creative constraints.

227 Fondation



Small logo

- Foundation

Only the size (in mm or pixel)
determines the use of the Small
logo.
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Education Numérique

Cours en ligne sur I'art et la
création...

L'art et la création numérigue ga vous parle 7 Nous
vous proposons de vous inscrire gratuitement a
notre cours en ligne en collaboration avec le Centre
des arts d'Enghien-les-bains. Vous découvrirez des
vidéos, des quiz et des interviews d'artistes pour
mieux comprendre cette nouvelle forme d'art...

On a smartphone the Small logo is
to use if the size is less than 30
pixels.

The Small logo is to be
used as soon as the height
of the Orange square is
less than 10 mm for a
print, 50 pixels for a tablet
and 30 pixels for a mobile.

It is the size of the logo
and therefore its legibility
that guides the use of the
Small Foundation logo.



Always use Helvetica Neue
as your primary font.

Use sentence case with
standard, local grammar
and punctuation rules.
Never use upper case.

We primarily use black,
white or orange for text.
Never use supporting
colours.

We use Helvetica Neue 55
Roman if needed for body

copy.



Colours balance

Color balance respected
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Too many secondary colors

It is possible to use the
secondary colours of the
Orange palette. However
the colour balance must
be respected: 60%
minimum of historical
colors (white and black) of
which 15% minimum of
orange.

Secondary colours are
mainly used for
illustrations but they can
be useful for web tiles,
backgrounds or diagrams
in particular.



g y Our photos must always

reinforce our
communication principles
and our personality: close
to, simple, positive and
bold.

They must release
emotion.

We focus on people as
part of the actions we
support. Our photo style is
journalistic and anchored
in life. We show real people
in real situations with
natural light without
seeking perfection.

Our photos mainly show the actions supported by the Foundation.. They are spontaneous and Portraits are possible

natural. for testimonials and

interviews.
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lllustrations

Our illustrations are made on a black or white background. Secondary colours and their
associated tints may be present without exceeding 40% of the area of the illustration.

Our illustrations also
reflect our brand
personality.

They must be original and
respect our colour palette
and the colour balance.
Our illustrations are
original without ever

being sinister, nor use a
3D effect.



Layout
Examples
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i
Lorem ipsum rsitamet,
consetetur sadipscing elitr, sed . %
diam nonumy eirmod tempor 1
invidunt ut labore et dolore
magna aliquyam erat, sed.

orange”

Layouts are simple and
airy, they are based on
those proposed for
Orange, including the use
of Helvetica Neue
typography, left alignment
or text without capital
letters except at the
beginning of the sentence.
Texts are written in black,
white or orange.

The secondary colours can
be used in solid colour
respecting the colour
balance (60% minimum of
main colours).



Signature positioning
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Solidary FabLabs

Lorem ipsum dolor sit amet,
consetetur sadipscing elitr,
sed diam nonumy eirmod.

Brings you closer to what matters

. Foundation

un facteur d’égalite
des chances - i

Fond>%un

*"_us rapprocher de Pessantisl

It is sometimes useful for
the Foundation to integrate
the Brand signature:

In this case, the signature
ends the body.

The signature is never
positioned near the
Foundation logo.



- - Advertising movies have
Prl NncCli p I esS similar constructions for
the purposes of Orange

films. _ _ .
For more information, visit

the Brand website.
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Join us on fundationorange.com

2 Foundation

End of the story Call to action Logo alone centered horizontally and vertically



Presentation videos have

Pri n Ci p I es constructions similar to

those of Orange videos.

For more information, visit
the Brand website.

2 Foundation

f®
Join us on fundationorange.com

Opening Call to action (if needed)

Logo alone centered horizontally and vertically



. . The layout on the website,
P”“Clples respects our digital Brand
. . | principles.
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The header of the home
page shows the Master
logo Foundation and when
the page scrolls, the size
of the header decreases
and the Small logo is
shown.

web page example

. Master logo
Foundation on the header

Small logo when
scrolling




A question, a doubt, a tip?
Do not hesitate to contact
the Foundation's
Communication team.




